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Course Code: IK8017 / 6

Services in the Digital Society 15 credits
Tjänster i det digitala samhället 15 hp

Second cycle
Main field: Informatics, Second cycle, has only first-cycle course/s as entry requirements (A1N)
Syllabus is adopted by the Research and Education Board (2024-03-20) and is valid for students admitted for the autumn semester 2024.

Placement in the Academic System
The course is included in the Master’s Programme in Digital
Service Innovation, 120 credits. The course is also offered as
a freestanding course.

Prerequisites and Conditions of Admission
Bachelor’s degree 180 credits in informatics, information sci-
ence, computer science, interaction design, software deve-
lopment, information technology, service science, innovation
science, business administration or equivalent. The degree
must be equivalent to a Swedish kandidatexamen and must
have been awarded from an internationally recognised uni-
versity. English 6. Exemption of the requirement in Swedish
is granted.

Course Objectives
The overall objective of the course is to provide broad
knowledge of services in the digital society based on three
areas of knowledge: informatics, innovation science and ser-
vice science. One purpose of the course is that the student
develops the ability to critically analyse and evaluate digital
service innovation as well as develop his/her ability to integ-
rate sustainability into digital service development and design.

Following successful completion of the course the student
should be able to:

Knowledge and understanding

• account for and present digital service innovation ba-
sed on the three knowledge areas: informatics, inno-
vation science and service science

• explain innovation as a process and how innovation
affects society, organisations, and individuals

• describe how sustainability affects technological and
social development from a historical perspective

• account for and present sustainability as a starting
point and strategy for digital service innovation

Skills and ability

• systematise and integrate knowledge from informatics,
innovation science and service science to be able to
critically analyse digital service innovation

• critically analyse the consequences of digitalisation and
digital transformation in relation to society, organisa-
tions, business, and everyday life

• formulate strategies for sustainable digital service de-
velopment and design

Judgement and approach

• discuss digital service innovation phenomena from dif-
ferent perspectives, such as ethics, culture, power, gen-
der, equal treatment

• evaluate the social, economic and environmental
sustainability of digital service innovations.

Primary Contents
The course provides a social scientific orientation of digita-
lisation and digital service innovation. It deals with digitalisa-
tion, digital transformation, digital platforms as well as digital
ecosystems. The course focuses particular on sustainability
and critical perspectives when evaluating and designing futu-
re digital artefacts. The course contains practical elements
for designing strategies for sustainable digital service deve-
lopment.

Teaching Formats
Teaching will comprise of lectures, seminars and workshops.

Teaching is in English.

Examination
The overall grades of F (Insufficient), E (Sufficient), D (Sa-
tisfactory), C (Good), B (Very Good), A (Excellent) will be
awarded for the course.
Examination consists of written examination; written and
oral presentation and assignment.



Page 2 (3)
IK8017 / 6

Name of the test Grading

Written Examination 7,5 cre-
dits

F/E/D/C/B/A

Written and Oral Presentation: Analysis of Di-
gital Service Innovation Phenomena

4
credits

F/E/D/C/B/A

Assignment: Sustainable Digital Service Deve-
lopment and Design

3,5 cre-
dits

U/G

If there are special reasons, the examiner may make ex-
ceptions from the specified examination format and allow a
student to be examined in another way. Special reasons can
e.g. be a decision on learning support.

For elite sports students according to Riktlinjer för kom-

binationen studier och elitidrott vid Högskolan i Halmstad,
DNR: L 2018/177, the examiner has the right to decide
on an adapted examination component or let the student
complete the examination in an alternative way.

Course Evaluation
Course evaluation is part of the course. This evaluation
should offer guidance in the future development and planning
of the course. Course evaluations should be documented and
made available to the students.
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Internet:
European Union: Sustainable Development
http://ec.europa.eu/environment/sustainable-development/index_en.htm
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